











Printing:
25,000 copies
Appears on: 12.03.2010

Garten concept

Gardens are a topic that stimulates tremendous interest among readers of our
magazines. This is why we report on this theme in depth, in a special publica-
tion that presents all facets of garden planning and design. Also introduced and
presented isthe full array of garden-related themes and products, of course, in-
cluding plants, tools and equipment and swimming pools. In the expert advisor
section, garden lovers will find tips for turning the garden into a little paradise.

Contents
- up to date: new products and trends in the world of gardens
— expertadvisor: tips on garden design, tools and equipment, conservatories,
lighting, ground coverings/natural stone, swimming pools/ponds
- comprehensive market overview
(tools and equipment, garden furniture, fences, ground coverings, accessories)
- section with an extensive list of sources, including addresses

Target group
House and apartment owners, contractors’ clients, architects

Distribution

Newsstands, book and magazine stores, trade fairs, individual purchases by
means of adverts in Archithema publications, mailings to the target groups
mentioned above



Einfamilienhauser concept

Good Swiss residential architecture

Contemporary Swiss architecture enjoys an outstanding and well-deserved
reputation worldwide, and its highest expression is in residential buildings.
The magazine Einfamilienhduser uses richly illustrated reports to show top
class examples of modern residential architecture — houses, housing com-
plexes and apartments.

Buildings designed for individuals

The trend toward individuality also has reached prefabricated and modular
homes. Costs and construction time transparency are no longer the only ben-
efits determining purchasing decisions; the flexibility of the basic principle of
such houses is also increasingly a deciding factor. Each issue of Einfamilien-
hauser presents selected system solutions.

Practical tips for readers

Einfamilienhduser also offers well-rounded know-how concerning a variety
of main themes (baths, kitchens, heating, floor coverings, building materi-
als etc.), sound knowledge of legal, tax-related and finance questions and a
broad palette of informative reports focusing on homes and gardens.

Printing:
19,000 copies
Appears on: 21.08.2010
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Printing:
22,000 copies
Appears on: 19.11.2010

Ein Altbau
wird energetisch saniert

auf Nachhaltigkeit
Erlesene
Hotels in den Bergen

Warme concept

The Wérme special issue covers topics related to heating and energy. Exam-
ples of various types of heating systems are examined in detail, and an exten-
sive market overview helps readers to select the right type of heating for their
specific needs. The theme is rounded off by a lengthy report on fireplaces and
wood-fired stoves.

Contents

- uptodate: new products and trends in the world of heating

- big specialist section: all about the various heating systems available
(oil, gas, heat pumps, wood and solar power)

— Information on heat distribution, installation, isolation

- comprehensive market overview (heating systems, fireplaces, and wood-fired
stoves)

- section with an extensive list of sources, including addresses

Target group
House and apartment owners, contractors’ clients, specialist trade, architects,
interior designers

Distribution
Newsstands, book and magazine stores, trade fairs, purchases from the
publisher, mailings to the target groups mentioned above



Publication dates Garten Einfamilienhauser Warme

Publication dates Issue Publication date Advert. deadline Editorial deadline Printing
Garten 12.03.2010 10.02.2010 20.01.2010 25000 copies
Einfamilienhduser ~ 20.08.2010 21.07.2010 30.06.2010 19000 copies
Warme 19.11.2010 19.10.2010 28.09.2010 22000 copies
Special placements 2nd cover page +10%
3rd cover page + 5%
4th cover page +15%
Gatefold +10%
1st double page opener +10%
Placement specification +10%
Surcharges All surcharges are in addition to the individual gross prices

and are applicable to JUP Il and BK.
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Advertisement prices Garten Einfamilienhauser Warme

Formats

Width x heightin mm:

Printed areas

171 2/3 2/3 1/2 1/2 1/3 1/3 1/4 1/4 1/8
page vertical horizontal vertical horizontal vertical horizontal vertical horizontal horizontal

200x265 132x265 200x174 98x265 200x128 64x265 200x85  98x131 200x 63 98 x 64

Bleeds 230x297 147x297 230x191 113x297 230x146 79x297 230x100 — 230x78 -
(+3 mm trim)
1x 4-colour CHF5280 CHF 4020 CHF 4020 CHF 2940 CHF 2940 CHF2125 CHF2125 CHF1855 CHF1855 CHF 1050

Supplements/inserts

Discounts

BK
VAT

Same prices as Umbauen+Renovieren

All volume discounts applicable to sales of advertisements and supplements/inserts can be accumulated with all
swiss publications from Archithema Verlag (discounts do not apply to technical costs/postage costs).
Please see the Swiss francs table in the Discounts section for the sliding scale of discounts.

Consultant commission (BK): 15%
7.6% VAT is added to the net invoice amount



Sliding scale of discounts

Allvolume discounts applicable to sales of advertisements and supplements/inserts can be accumulated with all
Swiss publications from Archithema Verlag (discounts do not apply, however, to technical costs/postage costs).

Discounts scale

CHF 5000 2% CHF 55000 12%
CHF 10000 3% CHF 60000 13%
CHF 15000 4% CHF 65000 14%
CHF 20000 5% CHF 70000 15%
CHF 25000 6% CHF 80000 16%
CHF 30000 7% CHF 90000 17%
CHF 35000 8% CHF 100000  18%
CHF 40000 9% CHF 120000 19%
CHF 45000 10% CHF 140000  20%
CHF 50000 11%

Discounts valid for: 12 months
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Catalogue service |dealesHEIM Bader Kuchen

Market overview

Design
Field size
Colours

Advert. prices/discounts

In our magazines IdealesHeim and the special publications Kiichen and Béder we offer
our readers a catalogue service that gives them the practical option of using one coupon
to order several catalogues. You will want to take advantage of this money-saving way of
ensuring that your new catalogues are sent to potential customers of your company.

Design by the publisher (catalogue cover and text must be supplied)
49x64mm
b/w or 4-colour

Katalog

Einfach und praktisch.

chkataloge

CHF 500 per field
2x5%; 3x6%; 4x7%; 5x8%; 6x9%; 7x10%; 8x11%; 9x12%; 10x13%; 11 x14%; 12x15%
(can not be accumulated with sectors directory)



Sectors directory Umbauen+Renovieren Einfamilienhauser

Market overview

Design
Field size
Colours

Advert. prices/discounts

In our magazines Umbauen+Renovieren and Einfamilienhduser we offer our readers an overview in
the sectorsdirectory. Be sure your company makes the most of this economical way to advertise and
establish valuable contacts.

Design by the publisher (text, logo and/or photo must be supplied)
99%x32mm; double fields 99 x 65 mm are possible
b/w or 4-colour

300 per field
3x5%; 4x7,5%; 6x10%; 7x15%
(can not be accumulated with catalogue service)
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Technical data

Files delivery for CTP processing (see Terms and Conditions 6.ff)

PDF

Data carrier

ISDN/FTP
e-mail

Proof

Design by publisher
Technical data

Magazine format/printed area
Printing process

Paper

Colour printing

In print resolution with trim marks and 3 mm trimming on all sides (with bleed ads)
- fonts: embed in PDF

- colours: CMYK colour range (UCR 320%)

- image resolution: 305 dpi, bitmap images at least 600 dpi

CD-ROM with enclosed proof/colour print (Euroscale) to:
Archithema Verlag AG, Rieterstrasse 35, 8002 Zurich, Switzerland;
use of other data carriers only if requested and approved
ISDN/FTP: 0049711 - 4400578

High-end PDF to archithema@cantz.de

Please first fax a master copy to the publisher: 0041 44 204 18 80

One colour proof per subject (Euroscale)

Lithography, composition and proof costs will be invoiced separately when the publisher designs the advertisement.
Forinformation related to technical data, please call 0041 44 204 18 18

236 x 303 mm (not trimmed); 230 x 297 mm (trimmed); 200 x 265 mm (printed area)

Rotation offset, halftone screen 70

IdealesHEIM 90 g/m?, special publications 115 g/m?, white, glossy BD.

Umbauen+Renovieren 90g/m?, matt coated BD.

4-colour Europe scale (sequence: 1st cyan, 2nd yellow, 3rd magenta, 4th black)



Terms and Conditions

1. Applicability. The advertisement terms are applicable to all advertising loca-
tions of Archithema Verlag AG, 8002 Zurich, Switzerland, provided no other terms
or conditions have been agreed to in writing. As long as these terms do not con-
tain any deviating stipulations, the regulations for the service contract (Art. 363
ff. OR) apply to the agreement.

2. Agreements on discounts. The period begins with the appearance of the first ad-
vertisement and ends with the conclusion of the 12th month. The amount of the
discount depends on the number of magazines to be sold during this period. If
fewer or more advertisements are inserted than was agreed to, the difference will
be credited or debited as the case may be. Discounts become void in the event
that the client should become bankrupt or subject to collections proceedings or
remission.

3.0rder planning. The dates for ordering advertisements are based on the
information provided in the prices section. Ordered advertisements can only
be cancelled or changed up to ten working days prior to the regular deadline.
Any work already performed by this time will be invoiced. We cannot guaran-
tee that orders made by phone will be processed. The publisher is not liable
for orders that cannot appear as agreed due to force majeure. The publisher
reserves the right to move advertisements to a later date.

4.The customer is fully liable for the content of the advertisements. The publisher
reserves the right to reject orders and to cancel existing advertisements if there
is good cause to do so.

5. Advertisements that might be confused with magazine articles must bear the
word “Advertisement” in appropriately large letters.

6. Printing materials. Advertisements will be printed at the standard price if the
customer submits technically flawless and complete data, including a Euroscale
colour proof (colour advertisements). Additional expenses as a result of incom-
plete or erroneous data, incorrect resolutions and corrections from the author
will be invoiced to the customer separately.

7.Regulations regarding reservations and advertisement placement. Customers are
requested to reserve advertisement spaces well in advance. Such reservations
become binding for the publisher when the order is placed, and for the customer
from four weeks prior to the regular deadline for orders for the issue in question. If
an advertisement space is reserved by several different customers, the first cus-
tomer will be given priority, provided the order is binding for the time requested.
Placement requests are complied with as far as possible. Placement regulations
determine the surcharge amount and do not become binding until the order is
confirmed. The publisher reserves the right to move the advertisement to another
location in the same issue. The surcharge is waived in exchange.

8.Prices are subject to change. New prices are valid for all advertisements,
including those that have already been ordered.

9.Customers cannot require advertisements to be published within a text. Any
insertions within texts that impact the interests of advertisers do not entitle the
advertisers to file claims against the advertising insertion department.

10. Faults. Printing errors and faults with the printing technology that do not sig-
nificantly impact an advertisement’s aim and purpose do not entitle the customer
to compensation claims. In particular, the publisher is not liable for deviations in
colour or register resulting from technical aspects of the printing process.
11.Complaints must be submitted within 20 days after the publication of an
advertisement. They must be sent to Archithema Verlag AG.

12. Receipt of voucher copies. The client receives a voucher copy along with the
invoice.

13.Invoicing and payment. Advertisements are invoiced after publication of
each issue, unless a different agreement is in effect. Payment is due within 30
days of the date of the invoice. Cash discounts are not granted. Discounts and
any commissions become void if the customer becomes bankrupt or subject
to collections proceedings or remission. In addition to subsequent invoicing for
such discount amounts, the customer will be charged default interest of 6%.

IdealesHEIM

Garten
Einfar

mitien

Discounts

Technical
Data



ARCHITHEMA:

Archithema Verlag AG
Rieterstrasse 35

CH-8002 Zurich

Telephone +41 44 20418 18
Fax +41 4420418 80
anzeigen@archithema.ch
www.archithema.ch





